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Introduction

The IPC Brand book, which is also called brand guideline or style guide, is a set of rules that explain how the IPC brand works, which
are our main brand elements and what is the main goal of our brand. This brand book will aim to influence every communication and
products/services to achieve a seamless consistency feel and look of the IPC brand. They are like strategic guidelines, as it covers all the

aspects of your brand. Overall, the IPC brand book serves the following purposes for your business:

B |mprove the IPC brand position

B Keep entire IPC team on message
m Add depth to the IPC brand position by aligning it with the IPC Communication Strategy

For further information, please contact:
Frank Nyakairu, IPC Global Communications Officer, Frank.Nyakairu@fao.org,

Lisa Zammit, IPC Communications Assistant, Lisa.Zammit@fao.org
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Who we are

The IPC master logo

. . . Evidence and Standards for Better Food Security and Nutrition Decisions

I P HEN Integrated Food Security Phase Classification -
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IPC logo variations Bleed logotype

I PC I.I. Integrated Food Security Phase Classification

The IPC logotype is a symbolic representation for
the Integrated Food Security Phase Classification.

Evidence and Standards for Better Food Security and Nutrition Decisions

This logotype is to be placed on any IPC produced
document, web or print. Header logotype

Six versions of the IPC logotype exist |PC %, Iniegrated Food Security Phase Classficatign

- The bleed version

- The header version

- The medium version

- The banner version Medium Iogotype

- The compact version

- The front cover version I P EE
[ | |

Integrated Food Security Phase Classification

Evidence and Standards for Better Food Security and Nutrition Decisions
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IPC logo variations

Banner logotype

I PC I.I. Integrated Food Security Phase Classification

Evidence and Standards forBetter Food Security and Nutrition Decisions

Compact logotype Front cover logotype

Integrated Food Security
Phase Classification

.... Integrated Food Security Phase Classification

Evidence and Standards for Better Food Security and Nutrition Decisions
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IPC logo variations Header logotype

The IPC logotypes come in two colour variations.

Evidence and Standards for Better Food Security and Nutrition Decisions

[I PC lll Integrated Food Security Phase Classification }

The original “blue” versions which should be used
as much as possible, and “white” versions for
placement on solid and dark backgrounds.

Compact logotype

IPC

d S
Phase Cla55|ﬁcat|on
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Language versions Header logotype

The logotype is provided in English, French and I PC | ] | Integrated Food Security Phase Classification
Spanlsh in both IPC Blue and v\/hlte [ | | Evidence and Standards for Better Food Security and Nutrition Decisions

I PC BEE Integrated Food Security Phase Classification

. . Evidence and Standards for Better Food Security and Nutrition Decisions

Cadre Intégré de Classification de la sécurité alimentaire

Preuves et Normes pour de Meilleures Décisions en Sécurité Alimentaire et Nutritionelle

I P ( BEE Cadrelntégré de Classification de la sécurité alimentaire

. . Preuves et Normes pour de Meilleures Décisions en Sécurité Alimentaire et Nutritionelle

Clasificacion Integrada de la seguridad alimentaria en'Fases

Informacion y Normas que garantizan Mejores Decisiones relativas a Seguridad Alimentaria y Nutricion

C I F BENE dasificacion Integrada de la seguridad alimentaria en Fases

. . Informacién y Normas que garantizan Mejores Decisiones relativas a Seguridad Alimentaria y Nutricion
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IPC compact logo

The IPC compact logo should be applied in
areas such as the inside pages of publications and
presentations to avoid clutter and monotony of

the long strip logo.

Compact logo

IPC

Integrated Food Security
Phase Classification

IPC

Cadre Intégré de Classification
de la sécurité alimentaire

CIF

Clasificacion Integrada de la
Seguridad Alimentaria en Fases

IPC

Integrated Food Security
Phase Classification

Nl

IPC

Cadre Intégré de Classification
de la sécurité alimentaire

CIF

Clasificacion Integrada de la
Seguridad Alimentaria en Fases

Nl
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IPC primary colour
specifications

Colour is a key element for identifying IPC products
and must appear as the dominant colour on
everything related to the IPC. Color is a key feature
of its visualization and awareness. This guide strictly
suggests the IPC primary, secondary and tertiary
colors represented in the in this book in order to
achieve consistency and brand unity of the IPC’s
information products and branded items.

IPC colours

IPC Primary Blue

CMYK
9463131

RGB
197156

Web Hex
01619c¢

IPC Secondary Blue

CMYK
4515100

RGB
139185 210

Web Hex
8bb9od2

IPC Tertiary Grey

CMYK
3730300

RGB
166 166 166

Web Hex
ababab
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IPC AFI/AMN & CFI classifica-
tion colour specifications

Colour is a key element in the presentation of the
IPC's analyses. It is absolutely crucial to ensure that
all maps and thematic graphs have the same colour
coding to ensure consistency and clarity.

IPC Acute Food Insecurity/Acute Malnutrition

CMYK
190260

RGB
205 250 205

Web Hex
cdfacd

IPC Chronic Food Insecurity

CMYK
190260

RGB
205 250 205

Web Hex
cdfacd

CMYK

4390

RGB
250230030

Web Hex
faeble

CMYK
191810

RGB
203 201 226

Web Hex
cbc9e2

Crisis
CMYK
7631001

RGB
230120000

Web Hex
67800

Moderate

CMYK
393720

RGB
158 154 200

Web Hex
9e9ac8

Emergency

CMYK
151001005

RGB
200 000 000

Web Hex
80000

Severe

CMYK
697900

RGB
106 81 163

Web Hex
6a51a3

Famine

CMYK
3498 95 54

RGB
100 000 000

Web Hex
640000
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Font type: Myriad Pro

Myriad Prod is the primary and secondary font for
the IPC brand. It is a secondary sans serif typeface
and has a classic yet fresh appearance. It should
be used to communicate a broad range of IPC
information products with an exception to the
website (Rubik) and MailChimp (Arial).

Myriad Pro

Myriad Light

Myriad Light Italic
Myriad Regular
Myriad Italic

Myriad SemiBold
Myriad SemiBold Italic
Myriad Bold
Myriad Bold Italic
Myriad Black
Myriad Black Italic

10
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Logotype dimensions Header logotype

For publications, flyers and other web or print
material, the dimensions of the logotypes do
not differ.

Integrated Food Security Phase Classification

20mm

] Evidence and Standards for Better Food Security and Nutrition Decisions

\

A

N _ . 200mm
To ensure legibility, the minimum size of both

logotypes are the dimensions shown here. Medium Iogotype

[ ] |
IPC ==
Integrated Food Security Phase Classification

Evidence and Standards for Better Food Security and Nutrition Decisions

27mm

\

A

90mMmm

Compact logotype

IPC

36mm

Integrated Food Security
Phase Classification

L]
v @l

A
\/

30mm
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Logotype dimensions

Bleed logotype

15mm

|

I PC I.I. Integrated Food Security Phase Classification

Evidence and Standards for Better Food Security and Nutrition Decisiol

A

\

210mm

Banner logotype

60mm

Integrated Food Security Phase Classification

Evidence and Standards forBetter Food Security and Nutrition Decisions

A

\

210mm
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Logotype positioning

To protect the visual impact of the logotypes,
a clear space without any visual interference
or other associated logotypes should be
maintained.

Both logotypes should be placed at the top
of the document at exactly 5mm from the
border of the page, with a T0mm spacing
below for space between the logo and
content.

Header logotype

Integrated

Evidence and Standd

Compact logotype
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IPC's partners have developed reputable brand images.
Their logos should be used in accordance with their brand guidelines.

ONE LINE (ENGLISH VERSION)

A UnlCef \{,1 Vg/ Y World Food

forevervch\\d ‘5 £ Programme

& 2 (/Y ) foot i : )
ACTION &, & ’ (@) Food and Agriculture 4T, Global VAN g
O Gt P W? B Q@ Organization of the sy F000 NUTRITIC ‘g\%}f e Oxfam

care United Nations

“The European Commission in the global partnership is represented by the Joint Research Centre (EC-JRC)

o I'Ines j } *:gigg g‘;{% Lss :0::;; ,E;E,f}?,”o‘,‘"t}"';e @ FEWS NET 2~ FOODSECURIVCLUSTER 7, e
(English version) ‘ care e

Camtroameriéana for every child £ Programme

SICA unlcefﬁtr vW%”v’w:md Food

H AT \Lse
Two lines } W acrion £73 /"y FOODSECURITYCLUSTER 728 Gl

\W/ Food and Agriculture
Q\@ Organization of the
United Nations

. . (Y
(English version W (Pl s
with donors) unicef® (W Ywonaroos | T

A 4 Programme
for every child wiparg 9

One line (French version)

v

T Onganisation des Nations Unies 73 473, Global Ao o
sACF W @ RS ERIEWSNET o rosmmvosss (Do (&) )
L pour chaque en am it
*La Commis senne dans est représenté par le Centre commun de recherche (CCR).
One line (Spanish version)
W acaién é\%}. () \\n// Oganizacen de o Nacones /53 \ A7, Global unicef&® e
ofter “ (W @D imeienE $A) FEWSNET . ooosommouste (5870 (§) save the chidren @ (W),
H; E care vIaAnncuItura uuuuuuuuuuuuuuuuuuuuu para cada nifio #  Hundial o

w!p.n'\]/s

“La Comisién Europea esta representada en la asociacién global por el Centro Comin de Investigacién (Joint Research Center - JRC).
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Bringing the IPC
Logo to Life

Logo Application

Given the logo tools needed to work with the IPC brand, here are a
few examples of how it can translate to real pieces of communication.
These are simple rules that guide everyone working with the IPC
brand and information products to understand how its elements

can come together to create an engaging, effective suite of
communication and outreach materials.
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Key Information Products

Brand consistency in IPC's communication
products is the first thing to consider when
designing them. Their look and feel should be
consistent with the IPC brand’s personality,
graphics, colours, fonts and images. Placing
the IPC logo at the top of each product is
always recommended. Readers of left-to-right
languages look at the left side of the screen
first and often the first design element they
see is the logo. This helps them identify quickly
the production they are looking at.

Country brief templates for Acute
Food Insecurity, Acute Malnutrition
and Chronic Food Insecurity.

Integrated Food Security Phase Cl

COUNTRY NAME

INSERT HEADING IN NOT MORE THAN 10 WORDS

MONTH YEAR

& Peopeat sevee ove
& 000,000 s
=
a00000

Level2

00% of the population

People facing severe and

insecurity (IPC CFllevel 3+)

Level1 000,000

INNEED OF ACTION People Minimal level

Overview

Sum up the overall chronic food insecurity situation of the
country, including the following aspects:

~The number of people facing moderate or severe chronic
food insecurty in need of urgent action. Estimates should be
rounded up or down according to the standard rounding rules
and consistent with the above table.

(HOW SEVERE, HOW MANY, WHEN?)

+ Which are the most affected areas and, if available, the
characteristics of the most affected populations,

(WHERE AND WHO?)

The IPC Chronic Food Insecurity (CFl) classification provides
invaluable information for decision makers that focuses on

medium- and long-term objectives to decrease food insecurity.
CFI results remain valid for 3-5 years, in absence of unusual
shocks,

IPC CHRONIC FOOD INSECURITY ANALYSIS
MONTH YEAR - MONTH YEAR

Issued Month year

Key Drivers
Key driver 1 Key driver2

Inserta short
description and
iconofupto3main  icon of upto 3 main
tors divingthe  factors dving the
urity food nsecurity
wation. (WHY?.  situation. (WHY?)

Insertashort
description and

Chronic Food Insecurity Month Year

¢

Key driver 3
Insert ashort
description and
icon of up to 3 main
factors driving the
food insecurity
situation. (WHY?)

16

COUNTRY NAME

INSERT HEADING IN NOT MORE THAN 10 WORDS

CURRENT MONTH YEAR - MONTH YEAR

é 0.0M

00% of the population

str

Ph
Phase 4 | 000,000
People in Emergency
000,000
People in Crisis.

Phase2 000,000

People facing severe.
acute food insecurity

(PC Phase 3
G Peoplein Stress
INNEED OF URGENT Phase1 000,000

ACTION People minimally

Overview

Summarize the general acute food insecurity situation in the

country,including the following aspects:

+ The number of people facing acute food insecurity in need
of urgent action, how severe and for which period. Estimates
must be rounded up naccording g
rules and be consistent with the above table.

+ The most affected areas and populations.
Identification of key shocks and vulnerabilities contributing to
h he most limit d availability,
access, utilization or stabilty);

- Whe socio-economic eristics of the
most food insecure;

+ How different, providing a comparison with the previous IPC
analyses to show any change over time and with other areas;

food assistance. Provide an overview of assistance delivered
and identify areas where assistance provided met between
25% and 50% or over 50% of caloric needs of at least 25% of
households.

Key Drivers

o Q@€

Key driver 1 Key driver 2 Key driver 3
Insert ashort Insert a short Insert a short
description and description and

icon of up to 3 main
factors diiving the
food insecurity
situation, (WHY?)

icon of up to 3 main

factors diving the
od insecurity

situation, (WHY?)

situation. (WHY?),

Integrated Food Security Phase Classification

Integrated Food Security Phase Classification

COUNTRY NAME

INSERT HEADING IN NOT MORE THAN 10 WORDS

ACUTE MALNUTRITION MONTH YEAR - MONTH YEAR

g Severe Acute
Malnutrition (SAM) 000,000
— 000,000
Moderate Acute
thenumber /659 Malnutrition (MAM) 000,000
months children acutely
malnourished

00,
Pregnant or lactating women acutely
malnourished

IN NEED OF TREATMENT

INNEED OF TREATMENT

Overview

Summarize the general acute malnutrition situation in the
country,including the following aspects:

+ the number of acutely malnourished children in the current
period. Indicate how severe the situation is for the projected
period. Estimates must be rounded up or down according to
standard rounding rules and be consistent with the above table.

+ the most affected areas and populations.

IPC ACUTE FOOD INSECURITY ANALYSIS
MONTH YEAR - MONTH YEAR

Issued Month year

PROJECTED MONTH YEAR - MONTH YEAR

Ph
op!
Phase 4 [ 000,000
People in Emergency
000,000
People in Crisis

Phase2 000,000
People in Stress
Phase1 000,000
People minimally
food insecure

00% of the population
People facing severe
acute food insecurity
(PCPhase 3+)

IN NEED OF URGENT
ACTION

Current Situation Month Year - Month Year

Projected Situation Month Year - Month Year

Key for the Map
IPC Acute Food Insecurity Phase Classification

T et
oo oot e
e et ey (st e s o)
> 254t st ot 25505,
[ s e e s
st B ——
W e g e

g

IPC ACUTE FOOD INSECURITY ANALYSIS
MONTH YEAR - MONTH YEAR

Issued Month year

Key Drivers

3 ;
‘0

Key driver 1
Inserta bref

description of upto
3 main factors that

ription of upto | descr
mainfactors that | 3main factors that
contribute to the bute to the tibute t
acute malnutrtion | acute malnutriion | acute malnutition
on situation. situation.

Current Situation Month Year - Month Year

Projected Situation Month Year - Month Year

Key for the Ma
IPC Acute Malnutrition Phase Classification

1- Acceptable . 5 - Extremely critical

2-Hen N e casscation bsedanMUAC
W 5-serons PUR——
I T i [
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apshot yanu:

KEY FIGURES
Projection: Somalia Acute Food Secur
Situation (February-fune 2019)

Norethan .5 illenpope
e apeced o bein s (PCPhase3)
oo trough hne 2019

Key Information Products A2om Mo

pesons 109 nSomaln s eched el tbe el
a2l malourshed 2019

KEY DRIVERS

Country snapshots

OVERVIEW
More than 15 millon peopl in Somaliaare expectd o be severely ood
Insecure In Criss P Phase 3) or worse thiough June 2019,

impacts of below-average Deyr seasonal ainalargescale destuton and

In aditon, 503100 chidren under the age of fe are kel to be acutly
malnourihed in 2015, secording to fnings from the post Deyr seasonsl
Sesesament conducted in Novermber and December 2018, Pasora popu-
Hions face depieted rangland resources and Iimited sleable animals, e

Hon s of January 2019, susainec and rgescae humaniarian asstance
had prevente worsefood ecury conditons n many aeas

Th forscast average Gu (il to June 2019 ains and masty favouratle

Securiy conditions though mid-201.

Overal foad security has continued o improve throughout Somala since
m ost northern and central Iveliood zones are in Sressed (PC

or Stresse (IPC Phase 21 I October, humanitarian ssstance continued fo
prevent worse condiions in Guban Pastoral and northwestern Northern

Phase 2) condiions perst,respectivel. Northwest Agropastoraland most
0P setements are sso i Ciss (PC Phase 3.

S SN Tchct P

Current: Phase Classfication

Phase Clasifcation Comparison
5m o ety

Dutg nary 2015, ot gl PCPase  Emergncy) N
15l el fcdseere
aatefood sty Soa

1.5M

SEVERELYFO0D
INSECURE

SOUTH SUDAN: Integr

Key Figures. Projection: Acute Food Insecurlty Situation | Mo Vear Key forthe Map.

1PC Acute Food Insecuity Phase Clssfication

L. [—
M 6.45m B v R e} oo Somaia: SeasonalClendar

[ — e o S B N o B
ke (PN T = & s O S © O O

s voush Ky 2015

Projection: Acute Food Insecurity Situation | 1/orh Vear —-—
T ) ) N T —— T —

o
jk., 41m 2 1o M\ 6.87m o E——
fcomoe B 860K s > = @
i A I, o 2 e
s | e o -

S e SIS °

P,
o QD 6 ¥

o et o

gendiverees, | Alttoffcinas | e enteon -

‘siminci re saperest, | voluptat quodio. en et "

offcaeven diGas | occuptaturseque | dllomnisrem s

v 22 =
s oo et et i, | ooty St
ool et ey RS 596k 30%
S e e e e by o
A

et prorpore pe provitat ent.

cons autlabo. luam,
statia storum fuga. €t omnit quatiur essuntis et

sunda comitam facim volorerum fugi laborrum
voluptatetaligue pro offc dus 1PC Analysis Partners:
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The Business Card

The new IPC Business Card is double-sided
and features standard dimensions of 3.5 x 2
inches. That's the finished card size. Design
files shared with printing partners should
include a bleed are to avoid cutting into

the top IPC logo. The “bleed area”is an extra
1/8 inch of space for design elements or
backgrounds that extend beyond the finished
edges of your card.

Classification

Frank Nyakairu

IPC Communications Team Leader

Integrated Food Security Phase Classification (IPC) Initiative

IPC Global Support Unit (IPC GSU) Email: frank.nyakairu@fao.org

Hosted at FAO-UN, FAO-HQs, Viale delle Terme di Skype: frank.nyakairu
Caracalla, 00153 Rome, Room B-565 Website: www.ipcinfo.org
Phone: +3906 57 0507 91 Twitter: @theipcinfo

Mobile: +39 32778558 65

The IPC Global Partnership

Wacon €73 e’y I T sture -
o a W Wil @ T R N g, v

B @oxam (i} eweomcuim @SICA wile (3

The IPC Funding Partners

e =)
B = o

THE IPC

18
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The Email Signature

The IPC email signature is designed specifically
to represent the initiative and its global
partners. It also features a ListServer signup
form link to make it easy for new readers

to subscribe to the IPC mailing list. This is
helpful if IPC subscribers frequently forward

or share information products via emailing or
other wise.

John Smith

IPC Senior Blacksmith

IPC Global Support Unit (IPC GSU)

Hosted at FAO-UN, FAO-HQs, Viale delle Terme di Caracalla,
00153 Rome, Room B-565

Phone +39 06 57 05 07 91 | Skype John.Smith

Mobile +39 32 77 85 58 65 | www.ipcinfo.org

W acrion
AGAINST

(\T‘% I N W
Q HiNGER ?a?; VQ&&

ind Agriculture
ization of the

N FOOD SECURITY CLUSTER \"“'\ Global

,,,,,,,,,,,,,,,,,,,,,,,
CLUSTER

Subscribe to IPC Information Products
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The PowerPoint Template

These should be kept clean and simple, using
mostly our core color palette in the text, maps
and graphs. Because of font restrictions, use
our alternate typefaces such as Arial when
creating these documents.

[ 1| Integrated Food Security Phase Classification
[ ] Evidence; jons

Headline Goes Here
Subheading Goes Here

IPC Global Partners IPC Funding Partners
SER O @ BT Gmee peems o ey

B Q0xtim (1) @semone @UCA WO (§). Gl USAID

IPC e

rated Food Security Phase Classification

www.|PCinfo.org
The end

IPC Global Partners
SR O @) ®EET G g o
© B Ocwm & Gemon- OHEA 1S Dz
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The Lanyard

In order to reinforce the IPC image and
differentiate it from other units in FAQ, it is
important to use IPC's custom lanyard which
also features logos of all the 15 global partners.

21
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IPC promotional items

IPC's brand identity assets also include a
set of templates and mockups including:
pens, USB stick, water bottles, stress balls,
and tote bags. All in a cohesive style that
can be used as a base for building
consistent branding.

STRESSED?
squeeze me

e
T

22
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IPC promotional items

ipcinfiouong

]

Bhrit mBb et by T Tt

ipdnfo.org

e

Ta B oo PR o e
[ it T e, & = ey

Bz i
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IPC branding collateral

IPC’s brand identity assets also include a
set of templates and mockups including: a
letterhead, press kit, notebook, all in a
cohesive style that can be used as a base
for building consistent branding.

24

T e e

S L ¥ @EET @Rww <
§) M @omm (D) Frmoun @5ICA " W

New Global Strategic Programme 2019/2022

@ey s ®
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Inappropriate Use of the
IPC Logo

1) Deforming the logotype, altering the proportions
of its elements and dimensions of the IPC logo or
those of its partners;

2) Using the text without the IPC's symbol;
3) Changing logotypes'and symbols' position.
Only the official version of the logo should be used.

4) Placing logotype on multicoloured photo images
or complex backgrounds.

5) Limitations of the minimal protected area of the
logotype (distance to the edges of a layout,
distance to other logos) should be adhered to.

6) Colours of logotype’s elements should not be
changed. Only colours of the main palette should
be used.

25
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